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#PASSION PROJECT
CUSTOM PARTNERSHIP

OVERVIEW

Lonny Tastemakers Section

Sponsorship

« Exclusive sponsorship of editorial
section dedicated to insider
profiles of creatives, artists and
entrepreneurs from the worlds of
design, entertaining and travel

#PassionProject Custom Gallery

« Native advertising opportunity for
American Express to seamlessly
showcase #PassionProject content
amid Lonny editorial




TASTEMAKERS SECTION SPONSORSHIP

American Express will leverage Lonny’s Tastemakers e
editorial section to raise awareness for the #PassionProject I | KL %% ;
campaign. From interior decorators and fashion designers -
to authors and chefs, the Tastemakers section brings :
readers inside the passion projects of creatives and T ——— — ‘EPAKS%
influencers who are making an impact on the design | '
world.

DETAILS:
Tastemakers Section:
* Content may include:
* Lonny Loves: Intimate discussions with industry
influencers catching editors’ attention NOW
* Designer Q&A: From the most established to rising
stars, discussions that uncover their inspiration,
initiatives and plans
» Tastemakers on Social: Editors scour all social media
sites to share the most stylish and inspiring
snapshots and posts

Sponsorship details:

* Exclusive sponsor — 100% SOV of section (custom skin,
leaderboard and m-rec) including co-branded section
header

» Editorial promotions:

* Homepage feed inclusion, and co-branded social
post

» #PassionProject Sponsored Gallery (see next slide)



TASTEMAKERS SECTION SPONSORSHIP
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#PASSIONPROJECT CUSTOM GALLERY

The custom #PassionProject Gallery — a native - . .
advertising content piece featuring exclusively American  § iy o
Express assets designed in the look, flow and format of ‘ St .
our everyday editorial — will be integrated within
Lonny’s Tastemakers section to drive traffic and
engagement with the #PassionProject initiative.

DETAILS:
#PassionProject Gallery:
* Native editorial slideshow special created by Lonny on
behalf of American Express including:
» American Express logo and custom headline with
“Presented by” language
* Up to 50 American Express videos and/or images
» Copy written for each slide in Lonny’s editorial voice
with American Express direction, including direct
links to brand site
* Each image is shareable via Facebook, Twitter, and
Pinterest

Sponsorship details:

* 100% SQV of gallery — custom skin, leaderboard and
custom social module to feature one American Express
feed (Facebook, Twitter or Pinterest)

* Promoted editorially within the native flow of the
homepage, Tastemakers editorial section and Lonny’s
social platforms



#PASSION PROJECT CUSTOM GALLERY

American Express logo and custom headline Editorial description
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5. Helene gives new life to old
wallpaper

When Helene Cornell, The DIY Trailer
Renovator renovates her vintage trailers, they
become chic, one-of-a-kind getaways that
accommodate Airbnb travelers from near &
far. Watch her story and learn one of her
favorite trash-to-treasure shortcuts

What's Your #PassionProject?
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JONATHAN MANN
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