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L O N N Y  E D I T O R I A L  C A L E N D A R

• Kids’ Issue 

Space/Material Close: February 21, 2013  

• Eco Issue 

Space/Material Close: 
March 21, 2013 

• Refreshing Your Home for New Year 

Space/Material Close: December 13, 2013 

• Summer Travel Issue 

Space/Material Close: 
June 20, 2013  

•Outdoor Entertaining Issue 

Space/Material Close: April 
18, 2013 

•Wedding Issue 

Space/Material Close: 
May 23, 2013  

• Entertainment Issue 

Space/Material Close: 
October 17, 2013 

• Holiday Issue 

Space/Material Close: 
November 14, 2013 

• Fashion Issue 

Space/Material Close: 
August 22, 2013 

• Fall Makeover Issue 

Space/Material Close: 
September 19, 2013  



L O N N Y ’ S  N E W  W E B  E X C L U S I V E S

• I’m Obsessed – Updated daily: editors take 
turns selecting a theme and highlighting five 
related products they live for 

• While We Were Out – With an eye on design, 
editors cover the weekly scoop on events, 
happenings, restaurants and local hot spots 

• 10 Questions with a Designer – Lonny- 
exclusive weekly Q&As with influential 
designers 

• Lonny Guest Column – Once a week, Lonny 
gives the reigns to notable contributors from 
chefs to interior designers 

• In the Details – Tastemakers submit 
snapshots of indelible moments and places of 
inspiration in their lives 

• In the Spotlight – Coming soon! Editors make 
a statement each day by highlighting a new 
item they’re loving 

New, constantly refreshed editorial 
features and integration opportunities:



Z I M B I O  E D I T O R I A L  C A L E N D A R

• SXSW 

• TV Couples March 
Madness 

• Academy of Country 
Music Awards 

• Hollywood’s Hottest 
Latinas 

• Coachella & More Spring 
Music Festivals 

• Kid’s Choice Awards 

•MTV Movie Awards 

• People’s Choice 
Awards 

• SAG Awards 

• Critic’s Choice 
Movie Awards 

• Golden Globe 
Awards 

• 5 Hottest Stars 
Under 25 

•Oscars 

• Grammy Awards 

• The Zimbio Award 
Show Awards 

• Valentine’s Day 

• 100 Hottest 
Celebrity Couples 

• 100 Hottest Actors 

• Comic-Con 

• Pitchfork Music 
Festival 

• Teen Choice Awards 

• 100 Hottest Actresses 

• 50 Hottest Songs of 
Summer 

• Best Beach Bodies 

• Lollapalooza 

• Spring Break 
Bikini Bodies 

•Mother’s Day 

• 50 Most 
Beautiful 
Women Over 
50 

• Zimbio 
Yearbook 

• 100 Most  Influential  
Celebs on the Internet 

• Summer Movie Guide 

• Daytime Emmys 

• CMT/CMA/BET Awards 

• Hottest Bachelors of 
the Year 

• Reader’s Choice 
Awards 

• Celebrity Gift 
Guides 

•Winners and Losers 
of the  Year 

• Best of the Year 
Roundups 

• Primetime 
Emmys 

• 2012’s Most 
Powerful 
Women in 
Television 

• Back-to-School 

• Sexiest Music Videos 
of the Year 

• 100 Hottest 
Musicians of the Year 

• Celebrity Halloween 
Costumes 



S T Y L E B I S T R O  E D I T O R I A L  C A L E N D A R

• Spring Fashion 

• London, Milan, 
Paris, Fashion Week 

• Spring Beauty 

• Kate Middleton Wedding 
Anniversary 

• Prom Feature 

• New Year’s 
Resolutions 

•Winter Beauty 

• Best & Worst 
Dressed on the Red 
Carpet 

• NY Fashion Week 

• Valentine’s Gift Guide 

• Haute Couture Week 

• Summer Travel Feature 

• Summer Dresses Feature 

• StyleBistro Awards 

• Fall Fashion Preview 

•Mother’s Day Gift 
Guide 

• Swimsuit Feature 

•Music Festival 
Fashion Preview 

•Work Wear Specials 

• Summer Kick-Off 

• 50 Most Beautiful 
Women over 50 

•Wedding Season 

• Father’s Day Gift Guide 

• Summer Beauty 

• Summer Fashion 

• Holiday Gift Guide 

•Winter Fashion 

• Victoria’s Secret Fashion 
Show 

• Thanksgiving 

• Holiday Gift Guides 

• Best of the Year Roundups 

• Best and Worst Dressed of 
the Year 

• New Year’s Eve Fashion

• NY Fashion Week 

• Fall’s Biggest Trends 

• Fall’s 10 Must-Have Pieces 

• London, Milan, Paris Fashion Weeks  

• Fall Beauty 

• Halloween Costume Feature 
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M A G A Z I N E :  C U S T O M  
E D I T O R I A L  S P R E A D S



M A G A Z I N E :  M A R K E T  
I N T E G R AT I O N S



W E B :  E D I T O R I A L  I N T E G R AT I O N S
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Lonny editors will seek to turn their editorial 
vision into décor inspiration for readers in 
the Get the Look sponsorship. Lonny editors 
would curate her favorite products from a 
brand’s product line to include in “Get the 
Look”. 

D I G I TA L  M A G A Z I N E  E L E M E N T S  

• Custom video: 3-5 minute video outlining 
Lonny’s favorite products 

• Full-page editorial feature introducing the 
video and focusing on design details 

• Video can be imbedded into rich media units 

W E B S I T E  E L E M E N T S  

• Article and photo special highlighting 
Michelle’s favorite products 

• Behind the Scenes content – Additional tips 
and quotes from the Lonny team  

• “Get the Look” Custom Section 

G E T  T H E  L O O K  S P O N S O R S H I P

Articles embedded with 
click to buy or sharing 
Functionality



I N S TA N T / S PA C E S  S P O N S O R S H I P

Instant/Spaces, a Birchbox-like company for 
home design helmed by interior designer 
Betsy Burnham, sends clients a box filled with 
swatches, samples, floorplans, and sketches 
just like Birchbox sends clients various 
makeup products. As a first-time 
collaboration, Lonny and Instant/Spaces 
would team up to create a personalized 
brand box 

D I G I TA L  M A G A Z I N E  E L E M E N T S  

• Custom video of Betsy talking about 
transforming the “box” into a real room 

• Full-page editorial feature explaining the 
Instant/Spaces box and diving into details about 
selected products 

W E B S I T E  E L E M E N T S  

• Photo special spotlighting selected products 

• Behind the Scenes content – Additional tips and 
quotes from Betsy and Lonny team 



Be the exclusive sponsor of Lonny’s popular 
How To section throughout your flight.  

• How To Section Ownership 

• 100% SOV of How To channel landing 
page 

• Ownership of existing How To articles 
and photo galleries 

• Custom reskin 
• How To Get the Look Custom Editorial Series 

• A three-part series called “How To Get 
the Look” will be comprised of three 
articles showing a beautiful space 
complimented with suggested products 
that can be used to recreate the design 

• Added Exposure 

• Custom Theme Stream unit 
• Homepage module promotion 
• Facebook promotion of How To content 

• Pinterest promotion –All products used 
in the Get the Look series will be 
pinned to Lonny’s “Decorating Ideas” 
board 

H O W  T O  E D I T O R I A L  S E C T I O N  
S P O N S O R S H I P



The co-branded Theme Stream 
integrates relevant content into 
a high-impact ad experience to 
give sponsors added exposure 
and engagement. 

• 300x600 unit includes 
sponsor’s branding and 
custom content links/images 

• Animated scrolling 
experience that includes 
linked photo thumbnails with 
descriptive imagery for all 
How to Get the Look articles 

• Includes strip with “Brought 
To You By” messaging and 
logo, plus link to sponsor’s 
site 

• Unit will run throughout 
Lonny to maximize reach and 
distribution of sponsored 
content 

H O W  T O  T H E M E  S T R E A M  U N I T  
E X T E N S I O N



Livingly is rolling out a brand-new Wedding 
Season program dedicated to helping Brides-to-Be 
and their loved ones create a sweetly stylish and 
ultra-personalized big day.  

WEDDING SEASON CONTENT DETAILS: 

• StyleBistro Bridal Channel – Brand-new site 
section overflowing with wedding content 
and inspiration 

• New York Spring Bridal Week – Minute-by-
minute coverage of the most beautiful 
trends, products, and news coming out of 
New York Spring Bridal Week  

• The Wedding Index – A comprehensive 
wedding planner’s guide to makeup, hair, 
gowns, bridesmaid dresses, and more 

• Lonny Wedding Month – Cover-to-cover 
wedding issue with décor inspiration, registry 
ideas, and must-have products 

• Lonny.com Wedding Section – One-stop 
destination with site-exclusive content 

L I V I N G LY ’ S  W E D D I N G  S E A S O N  
TA K E O V E R  PA C K A G E



Custom Sponsorships can include offline events 
featuring Lonny’s design and lifestyle 
influencers. Recently Lonny’s Editor in Chief, 
Michelle Adams and Market Editor, Catherine 
Dash worked with Crate & Barrel to promote 
the art of creating a spring tablescape.  

• Event Sponsorship Included 

• Curated Tablescape In-Store 

• In-Store Event with Guest Editors 
• Custom “Spring Drinks” Mixologist 
• Swag Bags for Attendees 

• Sponsorship Elements Included: 

• Homepage Takeover Promotion 
• Event Social Promotion  
• In-Book events article 
• In-book spread on tablescapes using 

Crate & Barrel products 
• Full Page Ads 
• Targeted Media to DMA’s hosting event 

O F F L I N E  E V E N T S



I. Editorial Calendar 

II. Product Integrations 

III. Sponsorship Opportunities 

IV. Ad Formats 



S P R E A D  A D



F U L L - PA G E  A D S



V I D E O  E N A B L E D  A D



¼  PA G E  A D



B I L L B O A R D :  V I D E O  &  I M A G E  G A L L E R Y
OPEN STATE – 970 x 250 px



P U S H D O W N :  V I D E O  &  I M A G E  G A L L E R Y
OPEN STATE – 970 x 415 px



User Experience:  
On page load, Video Teaser pushes 
down page and plays a full-bleed, 
muted, branded video teaser clip. Close 
button collapses unit to Pencil State. 
Video area can link to advertiser’s site.

V I D E O  W A L L
INITIAL STATE – HEADER AREA W/ VIDEO TEASER – 1200 x 250 px

COLLAPSED/CLOSED STATE – 1400 x 800 px

HEADER AREA IMAGE – 1200 x 250 px

PUSHDOWN VIDEO PLAYER STATE – 1200 x 667 px

PENCIL STATE – 1200 x 40 px

Branded Header Area image displays 
after teaser plays and on subsequent 
page loads. Close button collapses unit 
to Pencil State. Image area can link to 
advertiser’s site.

Pushdown Video Player is initiated via a 
CTA in the Header Area Image or Pencil 
State such as “Watch Trailer”. Close 
button collapses unit to Header Area 
Image. Video area can link to 
advertiser’s site.

Collapsed state after user closes Header 
Area Image.  Clicking CTA will re-open. 
Branded area can link to advertiser’s site.

Back to Index



S U P E R H E A D E R
OPEN STATE – HEADER 1000 x 250 px – SKIN 1600x1200

COLLAPSED/CLOSED STATE – HEADER 1000 x 40 px – SKIN 1600x1200  

User Experience: All units display on page load.  Video clip plays in Header unit, user must 
initiate sound



V I D E O  L A U N C H E R  S K I N

VIDEO OVERLAY STATE (A) – 1400 x 700 px VIDEO OVERLAY STATE (B) VIDEO OVERLAY STATE (C)

User selects a clip and full-page overlay covers the site with centered video play (audio is on).  Each clip can 
feature a different skin/overlay image.  Close button collapses the player. 



User Experience:   
On page load, unit displays in m-rec position, 
carousel automatically rotates full-bleed images 
and/or 5 sec of a video clip (no sound). A 
centered branding element with transparent 
background is featured

V E R T I C A L  C A R O U S E L



User Experience:   
On page load, unit displays in m-rec position, 
pre-roll video clip plays (with no sound).  

V I D E O  S P O T L I G H T

INITIAL (CLOSED) STATE – 300 x 700 px EXPANDED (OPEN) STATE– 750 x 700 px

User Experience:   
Upon scroll over or “click to expand”, unit 
expands to the left and overlays page content, 
and pre-roll video replays from beginning with 
sound on.  Livingly or client produced video 
content begins to play following pre-roll 
playback.  User can select specific videos in the 
video queue to playback.  Replay, pause and 
volume video controls are available.  User can 
click 300x250 brand area to visit advertiser site.  
User can close unit by clicking either close 
buttons or scrolling off the unit.



S O C I A L  A M P L I F I E R

300 x 600 px
FACEBOOK TAB

User Experience:   
Upon page load, unit displays in m-rec ad slot, 
and cycles through each social tab.  User can 
explore the real-time social feed included in 
each tab.  All links display in new browser 
window or tab.

TWITTER TAB

YOUTUBE TAB PINTEREST TAB



W I N D O W  S H O P P E R

User Experience:   
On page load, unit displays in 

m-rec position, product 
images automatically rotate 

through one time.  

INITIAL STATE– 300 x 250 px

EXPANDED STATE – 600 x 300 px

User Experience:   
Upon scroll over, unit expands left to display 
product image gallery.  User can browse 
product images using navigation arrows.  
Clicking the image or call-to-action button 
opens product destination url in new 
browser window or tab. 



T H E M E  S T R E A M  P R O D U C T  I N F O

User Experience:   
On page load, unit displays in m-rec position, 

sponsored/custom content images and 
headlines automatically rotate through one 

time.  

INITIAL STATE– 300 x 250 px

EXPANDED STATE – 600 x 300 px

User Experience:   
Upon scroll over, unit expands left to display 
sponsored/custom content gallery.  User can 
browse content promos using navigation 
arrows.  Clicking the image or headline opens 
content url.  Clicking brand logo opens brand 
destination url in new browser window or tab. 



V I D E O  O V E R L AY

User Experience:   
On page load, light box video player overlay 
displays, video auto plays, sound must be 
initiated by user.  Clicking branded footer area 
will open brand destination url in new browser 
window or tab. 

EXPANDED STATE – 700 x 500 px RESOLVED STATE – 300 x 250 px

User Experience:   
When light box video overlay is closed, unit 
resolves to in-page m-rec.  Clicking resolved 
state will launch light box video player overlay.



S P O N S O R E D  B R E A K

User Experience:   
Served to image pages only. User can click the entire skin area to link to a new website in a new window or tab. 

STEADY STATE – 800 x 600 max



M O B I L E  W E L C O M E  M AT  +  B I L L B O A R D  
P R O D U C T  I N F O

WELCOME MAT – 300 x 360 px BILLBOARD – 320 x 70 px

User Experience: Welcome Mat overlays 
mobile web page, timer displays and auto 
closes after 10 sec. 
User interactions include tapping to launch 
primary linking URL and unit close. 

User Experience: Billboard displays below 
channel navigation bar. 
User interactions include tapping to launch 
primary linking URL.  



S T R O N G  C L I E N T  P E R F O R M A N C E IMPRESSIVE RESULTS 

ELEcTRo nIcS RETaILER:
.40% CTR 

TV SERVIcE PRoVIdER:
.15% CTR

HoME dEcoR RETaILER:
.13% CTR

HEaLTH cLUb: 
.16% CTR

naTIo n aL RETaILER: 
.12% CTR

e-commer ce mar ket pl ace: 
.21% CTR



T H A N K  Y O U

John Newlin 
john@livingly.com 

415.999.4141


